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THE ROLE OF ERP 
IN SUSTAINABILITY
ERP systems can represent all resources a business uses. Considering how 
all-natural resources are included and used will allow organizations to be more 
e�cient. Sustainability brings together strategies to ensure optimal performance 
related to the business, the environment and society. Basically, sustainability is 
about doing more for less. ERP and other systems technologies can play a major 
role in achieving a sustainability agenda.¹

3 KEY WAYS AN ERP SYSTEM CAN 
HELP MAKE YOUR MANUFACTURING 

MORE SUSTAINABLE²
1. Improved visibility via a single, overarching view of company operations, 

for example, into plant and equipment capabilities and failures.

2. Better decision-making, resulting from the insights gained from that 
visibility. Streamlined logistics and transportation.

3. Better understanding of the environmental impact of logistics and 
transportation, allowing for better decisions, which can save time, 
money and the environment.

The supply chain accounts for between 50% and 70% of both total expenses and 
greenhouse gas emissions for most manufacturing companies.³

Yet, only 54% of those CEOs 
a�rmed that they had actually 
achieved supply chain sustainability.³

of respondents in 
60 countries said they 
were willing to pay 

more for a product if it comes from 
a sustainable brand.⁴

66%

of CEOs say sustainability should be 
integrated into all aspects of strategy 
and operations, and 88% singled out the 

supply chain as an area of specific importance.

96%

growth of sales of consumer 
goods from brands with a 
demonstrated commitment 

to sustainability.⁴

4%

of consumers would be 
swayed to a product 
purchase that demonstrated 

a commitment to the environment.⁴

45%
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